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s maritime neighbours separated only by the narrow expanse of the 
Arabian Sea, India and the Gulf countries have enjoyed a close trading 
relationship over the centuries. In more recent times, the steady growth 

of the UAE economy and India’s emergence as one of  the world’s fastest growing 
economies has given a fresh impetus to these connections. This is reflected in the 
robust bilateral trade figure of over $50 billion, in India’s exports of over $30 
billion and in the fact that India is UAE’s second largest trading partner. A similar 
picture is also reflected on the investment side.

The enterprise, hard work and creativity of the Indian business community in 
GCC countries has played an absolutely vital role in the strong business links that 
bind us today. I have personally heard several inspirational accounts of Indians 
who came here with little more than an indomitable will to succeed. Today, 
they have created multi-national corporations that have expanded beyond the 
GCC and are even making their presence felt in India in sectors ranging from 
infrastructure and real estate to healthcare and retail.

I am delighted that Outlook Business has taken the initiative to bring out a 
special edition to mark the 70th anniversary of our independence. The stellar 
role played by the Indian diaspora across the world and by the Indian business 
leaders in the Arab world is a key part of the India@70 story. By recognizing 
their contribution,we also inspire others to follow in their footsteps.

Navdeep Suri
Indian Ambassador to the UAE 

(Navdeep Suri)
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Tell us about your initial days in the 
UAE… 
Obviously, Abu Dhabi was a far 
cry from what it is today. No basic 
infrastructure was available in those 
days, electricity was a rarity, the 
sewerage system was still to be 
implemented, ACs were unheard of; 
we would sleep on the terrace of our 
homes during summers after pouring 
buckets of water around to make it 
cooler. Still, those were the days which 
I cherish the most. Those hard days,  
I think have played a key role in 
making me more determined and 
bold enough to face future challenges. 
Those were the days of excitement as 
well as anxiety. 
My family used to own a small trading 
centre in Abu Dhabi, and I naturally 
joined them. We used to do almost all 
the work ourselves, right from loading 
and unloading to driving around and 
selling them. Slowly, we got into 
import and distribution of frozen food 
products from Europe and the US. I 
started to distribute the supplies not 
only in and around Abu Dhabi, but
 also to farther interior areas of the 
emirate. The business started to pick 
up and we expanded to include bigger 
range of products in both food & non-
food categories.
We then went on to start cold stores, 



meat and food processing plants, large 
scale import and distribution to big 
hotel groups, catering companies, ships 
chandleries, etc. By the ’80s we had 
a sizeable share of the wholesale and 
retail food market with operations that 
covered the entire UAE. 

You took a big risk during the Gulf 
War days when the business scene in 
the UAE had turned dismal but you 
decided to stick on… What prompted 
you to stick on? 
After the success in the wholesale and 
distribution market we ventured into 
the retail sector with the opening of 
our first supermarket in Abu Dhabi. By 
now, I was independently handling 
the affairs of the LuLu Group and I 
saw great potential in the organised 
retail sector. The economy had started 
to boom with the oil revenue taking 
centrestage. The time was just right 
to enter the supermarket business 
and thus LuLu was launched. This 
happened at the height of the Gulf 
War and people were a bit sceptical 

of investing into new business here. 
I was clear in my thinking and strong 
determination made sure that I went 
ahead with my plans. The visionary 
founder of the UAE, the late HH Sheikh 
Zayed was spearheading the “march to 
future” of this great country with many 
significant projects and initiatives; lots 
of people from all over the world had 
started to come in... and by God’s grace, 
we never had to look back.

After developing LuLu’s wholesale 
food market, you masterminded the 
foray into supermarkets in the early 
1990s and later hypermarkets in 
2000. This was arguably the biggest 
game changer for retail in the region. 
How did you come up with the idea? 
Dubai was fast emerging as the 
epitome of world-class shopping and 
with the launch of the Dubai Shopping 
Festival, I saw great potential for bigger 
and larger format of shopping centres. 
So, in the year 2000, we opened our 
first large format LuLu Hypermarket in 
Dubai. This really was the turning point 



for the group and we soon expanded 
into new markets with bigger and 
better hypermarkets in all major cities 
of the GCC. Today, we have 136 stores 
of different sizes catering to more than 
9,00,000 shoppers, every day. 

From hypermarkets, LuLu Group 
expanded into shopping malls. 
What prompted such successful 
diversification?
From supermarkets to department 
stores to hypermarkets-well the next 
logical step was to get into shopping 
malls and mixed-use projects. Line 
Investments & Property LLC was 
started in 2004 to spearhead our entry 
into this segment and today, we have 
20 shopping malls in the Gulf and India. 
The LuLu Mall in Kochi is by far the 
largest in India and more than 30 lakh 
people visit it every month. 

What drove such rapid expansion of 
your brand? What are we likely to see 
in the coming months?
I must say I never thought of this 
kind of massive expansion. But the 
kind of response we started getting 
for our brand from all stakeholders 
made us bolder and confident to enter 

new markets and expand beyond the 
UAE and GCC. Today, we have retail 
operations in GCC, Africa, India and 
the Far East and our sourcing offices 
are in almost all major cities across 
the globe.

What are the three principles your 
company is founded upon?
Best quality products, world-class 
service at the most affordable prices. 
Being in the retail sector, obviously, 
these are the key principles we follow 
diligently; you can never compromise 
on these. Especially in today’s highly 
competitive and sophisticated 
environment, you cannot survive long-
term if you are not on your toes
every moment.

According to you, what are the key 
factors that brought about this 
phenomenal success of yours?
As cliché it might sound, but there 
are no shortcuts to success and no 
amount of education or technology can 
ever replace the ‘human’ element in 
business. So, always value your human 
resources and invest in them. I am a big 
advocate of decentralization of power. 
Each of our groups different regions 



are headed independently by the 
Regional Directors and their team with 
minimum interference from the Head 
Office. Another key factor is ‘Stick 
to your core competencies”. Never 
get into a business or diversify into 
unknown sectors because someone 
else made money there. 

A well-respected philanthropist, 
much of your charity work is 
dedicated to your home country. 
Could you kindly share with us some 
of your philanthropic works? 
As a firm believer, my philosophy of 
philanthropy is based on the teachings 
of the Prophet, which says, “If your 
neighbour goes to bed hungry, you 
shall be held responsible”. Though I 
don’t want to go into the details of my 
philanthropical activities, I keep aside 
a very sizeable portion of my earning 
towards various charitable activities, 
not only in India but around the world. 
The focus areas are healthcare, public 
welfare, disaster/calamity support
and education.

Despite facing criticism and a lot of 
opposition, you have been consistent 
about investing in your hometown 

state of Kerala… 
I have always been a very 
strong supporter of “giving 
back to your country”. Yes, 
there have been some 
criticism and issues, but 
then those are expected in 
democratic country like India. 
But unlike others, I have never 
looked at short-term gains, 
similarly short-term issues 
don’t deter me. Imagine if 
people like me stop investing 
in Kerala, the kind of negative 
message which will go out 
will do much bigger harm 
to the state and to the 
new generation.

Any new projects that you are taking 
up to create job opportunities in 
Kerala?
I have invested more than #5,000 crore 
in various projects till date in India. 
Prime among them is the LuLu Mall 
in Kochi, the largest in India which 
attracts roughly 30 lakh visitors per 
month. This landmark project has 
contributed more than #110 crore in 
various taxes and revenues to the Govt. 
in the first year itself.
There are two new shopping malls 
coming up: one in Trivandrum and the 
other in Lucknow.
Apart from this, LuLu owns two 5-star 
Marriott Hotels and a flight catering 
unit in Kochi itself. Work on the group’s 
most ambitious project till date, The 
Bolghatty International Convention 
Centre and Grand Hyatt Hotel project, 
is going on in full force and is expected 
to open very soon. Once operational,
it will be the largest such facility in Asia 
and is aimed at making India 
the hub of international conventions 
and exhibitions.
 The LuLu Logistics Park in Aluva, 



Kerala, is another initiative by the LuLu 
Group to bring in more brands and 
international players to Kerala and India 
by providing international standard 
warehousing and logistical solutions. 
The facility spread across 10 lakh sq. ft. 
is seen as the benchmark. 
Other businesses include food 
processing, contract farming and 
sourcing operations in Maharashtra, 
Delhi, UP, Tamil Nadu and Kerala. 
Recently the group announced its plans 
to invest #2,500 crore in Telangana 
to set up a state-of-the-art food 
processing unit, which will produce and 
process a range of fresh food and agro-
products for exports to markets across 
the Gulf, Africa and Far East, in line with 
Government’s Make In India initiative.

You often say that money is not 
everything, but isn’t it a fact that 
money can do most of the things?
Of course, I have come a long way 
from my humble beginnings and I am 
able to enjoy the finer aspects of life, 
but the one thing which I truly cherish 
is the feeling that I am in some way 
helping around 43,000 families in 42 
countries earn their livelihood through 
my initiatives. This, I consider as my 
biggest achievement and contribution 
to the society. The feeling that I might 
be in the prayers of some of these 

families every day is what I value 
the most.

According to Forbes magazine, 
you are the 737th billionaire in the 
world, the 40th richest man in India, 
with personal assets worth #15,000 
crore, and LuLu’s annual turnover of 
#36,000 crore. From an ordinary man 
to this status, haven’t you ever felt 
arrogant?
Obvious question, but let me tell you 
a small piece of advice given to me  
by my late grandfather. I quote, “If 
ever you become a big and successful 
person, never look down upon anyone. 
The day you do that, that will the 
beginning of your downfall”. Simply 
put, this has been one important diktat 
that has kept me grounded. n

ON THE SIDE
With the hectic pace that you 
keep, what do you do to de-stress? 
Honestly, I hardly find time to 
pursue any serious outdoor hobbies. 
For me, the most relaxing times are 
the ones I spend with my family 
and especially playing with my 
grandchildren. Apart from this, I do 
enjoy reading which I try to catch 
up during my travelling. And you 
can call me a fitness freak, I work 
out regularly, and I am proud of my 
waistline which has not changed for 
the last 30 years.
They say behind every successful 
man, there is a woman… who is 
behind yours?
Well not exactly behind me, but 
along with me…my wife Shabira, by 
God’s grace, we have been happily 
married for the last 40 years. She 
completely took charge of home 
affairs and of bringing up our three 
beautiful daughters while I was 
trying to establish business. 





Tell us about your initial days of 
taking over. How did you win the 
confidence of your father of taking 
over? 
In the beginning, my focus was on 
understanding the business prospects 
better and also the needs of the 
common man in Nigeria and wider 
West Africa. I thought once 
I understood the market realities,
 it would be easier to get access to 
the most suited products.
Seeing my keenness and enthusiasm, 
my father chose to guide me into 
an early business career and also



thankfully, gave me a lot of 
independence.

What do you think helped you 
make the transition from trading 
in sundry items into doing volume-
commodities that the Stallion Group 
is now famous for? 
My father’s business, I noticed, was 
limited to certain products and 
origins. Also, financing seemed to be 
a constraint for growth. Therefore, 
I decided to expand the range of 
suppliers and principals internationally 
–there were many multi-nationals 
that were keen on the African market, 
but were wary of the associated risks. 
When I got engaged in the business,  
I gradually convinced the international 
suppliers to work with our company 
and supply products on an exclusive 
basis.
The other areas I focussed on included 
increased access to bank funding and 
creating a high-calibre management 
team.
In the commodities business, the 
supply-demand gap was phenomenal. 
In this business, volumes can achieve 



The primary principles are to 
be customer centric, strictly 
adhere to ethical and moral 
values and be pro-active and 
dynamic to business needs.





each into establishing the Stallion 
Group of today? 
With success, one needs to also 
contend with business rivalry and 
related issues. However, we always 
strive to be business-like and 
professional in dealing with any 
hurdles. Also, we were ethical and 
compliant with local regulations and 
laws. In Africa, this could perhaps be 
more complicated than elsewhere but 
we have successfully survived for 45 
years and are in a growth mode.
Our group operations and the brand 
are so strong that it is impossible for 
any hurdle to dislodge the foundation 
of the business. As any successful 
business, we will continue to
 face the hurdles and move on with
 our objectives.

What drove such rapid expansion of 
your brand? What are we likely to see 
in the coming months?
The expansion of the brand happened 
once the consumers were convinced 
that our products were reliable and 
affordable. Thereafter, we were able 











  My guidance to my doctors had 
always been to look at the pulse 
and not the purse of the patient; 
hence, we continue to look for 

ways to ease people’s suffering, 
enrich their lives and find out 
ways to provide preventive 

healthcare support rather than 
trying to make mere profits.



What are the three principles your 
company is founded upon?
• Don’t look at the purse but at the 
        pulse of the patient.
• Service with a smile.
• Care for the community with 

compassion.





You are the quintessential money 
man. What has been your vision 
behind shaping the fortunes of the 
Lulu Exchange Holdings?
Our vision was quite straight and simple 
when we started Lulu Exchange. We 
wanted to emerge as the people’s brand 
offering the best in financial services 
industry backed by the latest technology, 
high standards in customer satisfaction 
and compliance. 
When we started out in early 2008, the 
market condition was vulnerable and the 
world financial crisis was at its height. 
But that didn’t deter us from investing or 
running our business. There will always 
be ups and downs in the markets and 
calculated risks need to be taken from 
time to time. I am proud to say that our 
organization is today identified among 
the top exchange houses in the Middle 
East. Through the sheer effort and 
dedication of our wonderful associates, 
Lulu Exchange operates with more 
than 170 global branches across nine 
countries. Addressing the needs of our 
consumers by providing the best value 
for money, we remain inclined to disrupt 
our business to change, reinvent and 
get better.

You place a lot of importance on 
people. Is that the motto or policy 
that helps you drive and make the 
Lulu Exchange Holdings a leading 



opportunities that will further bolster our 
reach and network.
Our strategy is to increase our financial 
services footprint around the world 
and capture market share with 
digital technology.

Under your leadership, the group has 
continued to spread its wings. Can 
you talk us in detail about your global 
ambitions?
Diversification is a natural step forward 
in an entrepreneurial journey. We have 
currently diversified into the organized 
retail and hospitality sectors through 
our ventures Tablez and Twenty14 
Holdings, respectively. 
Twenty14 Holdings has already acquired 
an admirable clutch of prestigious 
properties spread across the world. 
We have two hotels in the GCC—the 
Steigenberger Hotel Business Bay in 
Dubai, UAE and the Sheraton Oman Hotel 
in Muscat, Oman. We also have a few 
properties in India, which are currently 
under different stages of development. 
Our most prestigious project to date is the 
Great Scotland Yard Hotel in London, UK. 
We have a £110 million agreement 



  

The Great Scotland Yard is really 
an important part of the fabric 
of London and it will be a great 
opportunity for us to be a part of 

the culture and legacy of this great 
city and help in its development.

The Great Scotland Yard name will 
be retained and work is in progress 

to transform the Grade I 
& II listed Edwardian building 
into an enriching landmark in 

Westminster as a high-end luxury 
boutique hotel.





ON THE SIDE  
You owe your success to… the 
Almighty.
When you are not working you 
are… with family.
One hobby that you have 
cultivated over the years… being 
positive and living healthy.
On a day off, how do you like to 
de-stress… by spending time with 
children.
Success to you is… to know that 
you have made a positive change 
in others lives.











PET MRI/CT scans across Asia, MENA & 
GCC regions, considering high incidence 
of cancer & related diseases. Mulk 
Pharmaceutical Industry, Pharmacies & 
medical equipment trading are the  latest 
ventures  with plans of diversification 
into clinical set-ups and Mulk Speciality 
Hospitals in this region.

What are your plans for India?
We are focused lately on the PPP i.e. 
Private Public Partnership  Business 
Module and are in talks with various state 
Government Hospitals & Ministry level 
to invest in India mainly in the field of 
Oncology with Radiology and Imaging 
units. We have budgeted #100 crore 
initial investment in India to be scaled  
up in future. 
We also recently launched the Mulk 
E-Commerce Pharmaceutical Portal 
from India and Mulk Human Resource 
agency in Bengaluru to recruit and place  
expert professionals across the globe.  
Considering the fact that business across 
the world  is moving towards Total 
Digitalization and Artificial Intelligence, 
and that India has a huge resource of 
IT experts, it makes sense to tap in and 
prepare the Mulk Group, a multi-national 



Keynes-UK, I happened to stop over and 
visit my siblings and close family residing 
in the UAE. I met Dr Zulekha who had just 
opened her Hospital and offered me the 
Head of Department post for Radiology 

and Imaging 
which started my 
medical career in 
the UAE. Having 
successfully set up 
the Department and 
enjoying the work 
experience for six 
years, I decided to 
go with a standalone 
Diagnostic Centre in 
Dubai. During this 
period, I learned 
the hard way the 
nuances of setting 
up a business. 
Eventually, my 

experiences and the resulting learning 
curve, led me to think out of the box. 

India is now a major hub of what we 
call medical tourism. What’s your 
view of the healthcare sector in 
India?
India’s healthcare sector is growing by 
leaps and bounds with many speciality 
hospitals being set up that is bringing 
about a noticeable reverse brain 
drain with the return of global NRI 
medical experts back to the homeland. 
India has a rich choice of  medical 
institutions and professionals offering  
world-class quality services.  

Apart from being a pioneer figure in 
the healthcare sector, you are also 
a keen sportsman. How would you 
describe your love for badminton?
Sports runs in our family blood—
my late father Nawab Alaf Khan 
represented India in football and was 
the Vice President of All India Football 
Federation for many years.
I represented Andhra Pradesh thrice in 
the National Badminton Championship 
and was selected for the Indian 
badminton camp in Bengaluru, to play 
alongside Indian Badminton legends 
like Prakash Padukone, Syed Modi etc. 
I was named ‘Young Hopeful of India’ 
by a leading Indian sports magazine 
at the age of 13. I am also an ardent 
supporter of Badminton Associations 
of the region and sponsor major 
badminton tournaments in UAE. 
I still pursue this game passionately 
on and off the court. I am currently 
among the top-ranked players of 
my category in the UAE, having won 
accolades in the Masters Men event of 
the UAE Open Championship of 2016 
and 2017. n

ON THE SIDE
Three principles that govern
 your life…
Fairness, compassion and nurturing 
spiritual aspects of your life are the 
main pillars of my character. 
When you are not working 
you are…
I strongly believe in family values 
and spend quality with them—
travelling, watching movies, 
cultures and cuisines. 
A hobby you have nourished over 
the years…
I love to read, a hobby I have 
cultivated since childhood. My 
morning starts as early as 5.30 am 
with newspaper and tea followed 
by either by a 30-minute jogging 
session or alternately, a few games 
of badminton at India Club.









The Thumbay Hospital network as 
well as the clinics focuses on providing 
high-quality healthcare at affordable 
costs. To ensure this, our hospitals 
and clinics frequently conduct free 
medical and dental health camps, where 
consultations, diagnostic tests and 
medicines are offered free of charge or 
at very nominal rates. Moreover, in a first 
in the private sector in healthcare, all our 
hospitals in the UAE have established 
Patient Affairs Departments, which 
ensures that nobody is denied treatment 
at our hospitals because of his/her 
inability to pay. Also, Thumbay Hospitals 
and clinics are involved in organizing 
several health and wellness awareness 
activities, which are marked by huge 
public participation. In line with the UAE 
government’s ‘year of giving’ initiative, 
Thumbay Group establishments 
including our hospitals and clinics have 
been offering free ‘happiness hour’ 
consultations since the start of this year. 
According to Thumbay Group’s strategic 
plans, the Thumbay academic hospital 
network will have a total of 1,000 beds 
in the UAE, 1,500 beds in India and 750 
beds elsewhere in the Gulf and Africa by 
2022, taking the total number of hospitals 
to 15 worldwide. With this, Thumbay 
Hospital will become the largest network 
of academic hospitals in the Gulf region. 

Could you tell us more about the 
business model that has made the 
Thumbay Group so successful?
Our culture of innovation and 
diversification together with 
the determination to put the best 
efforts into all our endeavours, have 
yielded the results. Initially, when 
we started to diversify, it was rather 
unsettling an experience, as we were 
venturing into uncharted territories. 
We played by a simple rule; not to do 
anything impulsively. We planned 
extensively, played strategically and 
took sensible risks. 



Quality and transparency are two 
important principles the Thumbay Group 
have always upheld. Our strategies have 
always been customer-oriented. This has 
helped us build confidence, satisfaction, 
trust and customer-loyalty. I owe our 
success to God’s grace, the government’s 
support, and my team’s efforts. One of 
the major reasons for our continuing 
successes is the unique work culture 
we have developed at Thumbay Group, 
which keeps us focussed. 

What has been the biggest satisfaction 
for you in your two-decade long 
journey in the healthcare sector?
The satisfaction of success has been 
very fulfilling. Success, according to me 
is not just about how much you earn or 
how famous you become, rather, it is 
more about how many lives you touch 
and transform. Personally, I greatly value 
the injunction, “If you save a life, you 
save the lives of the whole mankind.” It 
encourages me to do more in healthcare, 
particularly in this region with a huge 
demand for quality healthcare services. 
Throughout my journey, the biggest 
satisfaction to this day remains the 
contentment of having been able to 
contribute to the health and well-being 
of the common people.



Thumbay Hospital is now a partner 
in Dubai Health Experience (DXH) to 
strengthen medical tourism in the city. 
What sort of potential do you see?
The International Medical Tourism 
department of Thumbay Hospitals 
aims to cater to an extensive number of 
patients and be known as the preferred 
hospital for medical tourism in UAE. 
Currently, Thumbay Hospitals are 
aligning with the Dubai’s Vision 2020 for 
Medical Tourism. 
Along with Dubai, 
the other Emirates 
of UAE are gearing 
up to attract more 
medical tourists 
in the near future. 
This would mean 
increasing patient 
requirements, 
higher demand 
for facilities and 
larger calls for 
personalization.
Looking at the 
current and future 
trends in Medical 
Tourism, Thumbay 
Hospitals has 
developed 
enhanced facilities, maintaining 
highest standards of quality and 
offering packages with a wide range of 
personalization options. The medical 
tourism industry is going through an 
exciting phase where international and 
intra-regional activities are taking place 
within this sector of the health market.

Medical Tourism is something that 
is big in India too. What’s your view 
about the healthcare sector in India?
India has abundant healthcare expertise, 
world-class facilities and a steady inflow 

of medical tourists from all over the 
world, thanks to its friendly investment 
climate, hospitable environment and 
air-connectivity. India’s reputation 
as a leading tourist destination has 
definitely helped the country’s medical 
tourism sector. The healthcare sector 
of the country is undergoing significant 
transformations, and has been a priority 
area of successive governments. 
In the UAE, Thumbay Hospitals are 

widely regarded 
as the pioneers of 
medical tourism. 
We have dedicated 
medical tourism 
departments in 
all our hospitals, 
including Thumbay 
Hospital Hyderabad, 
and we focus 
on marketing 
our services to 
international patients 
through innovative 
methods. Early this 
year, Thumbay 
Hospital welcomed 
its 6,000th medical 
tourist. Thumbay 
Group has plans to 

open Thumbay Hospitals in all the major 
metro cities of India, with an investment 
of approximately #1,500 crore.

It’s said that you are a workaholic,  
and work even on Fridays... 
Working weekends are normal in 
my schedule. I have to stay connected 
24/7, as there are many things that require 
my attention and decisions. However, 
I have no complaints as I enjoy my 
work more than anything else. I
believe that the harder I work, the
luckier I become. n

On the side
You owe your success to... the 
elders in my family who taught 
me the importance of being God-
fearing, being family-oriented, 
remaining ethical and grounded.  
I learned the ropes of business from 
them. Also, my family who has 
stood by me always, particularly my 
wife, Zohra, who has been my pillar 
of strength.
One hobby you have nourished 
over the years... Reading.
When not working, you are busy 
doing... Spending time with my 
grandchildren.
The last holiday you took….Family 
vacation to London, last summer. 
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ON THE SIDE 
3 principles that govern your life… 
Dedication, hard work and taking 
initiative.
You owe your success to… My team 
that has my back. 
When you are not working you 
are… Still working.
One hobby that you have 
cultivated over the years… 
Swimming every day.
On a day off, how do you like to 
de-stress: take a trek up a mountain 
and unwinding. 









ON THE SIDE
Education to you is... A game 
changer. It builds values and the art of 
living in harmony.
You owe your success to... Hard 
work, perseverance, and passion.
A hobby you have nourished 
over the years... Learning through 
traveling.
Your de-stress mantra... Serving the 
community.
Your keep calm mantra... Accepting 
and analysing criticism.



Can you talk us through your future 
expansion plans?
SUC is preparing to acquire University 
status and launching Doctorate 
of Business Administration (DBA) 
Programme, Bachelor of Business 
Administration (Major in Innovation and 
Entrepreneurship), Master of Business 
Administration (with Emphasis on 
Total Quality Management, Project 
Mangement, Travel and Tourism 
Management). We are also in the process 
of setting up a University in Nigeria, 
which will open doors to students in 
September 2017.

Your plastic manufacturing based 
in Sharjah is another of your very 
successful venture... 
Aziz Group and Skyline Group established 
Blend Group (Blend Polymer Industries 
LLC, Blend Polymer Industries FZC & 
Blend Color Industries LLC) in 1990. Blend 
Group is involved in diversified business 
lines of manufacturing using state of 
the art machines, our highly dedicated 
and experienced staff ensures that every 
aspect of product development has been 
finely tuned to render fast, cost-effective 
and dependable services. This is further 
supplemented by an efficient distribution 
network that guarantees prompt and 
reliable delivery of products both within 

the country and within overseas market. 
The group is now expanding its operation 
in trading of chemicals as well as setting 
up a plant for manufacturing various 
chemicals for industrial use.

You consistently rank among the top 
business leaders of the region. Does 
this sort of recognition bring about an 
added responsibility?
The recognition that we receive is only 
a manifestation of how far we’ve come 
since we started and it gives us more 
reason to reach even higher. It’s more of 
an added responsibility to deliver
the highest quality of service to the 
people, to be consistent, and to be 
constantly improving.

You had a background in training airline 
ground crew in Kuwait and Saudi 
Arabia. From there to an entrepreneur, 
how did the shift happen?
We came to UAE in the year 1990. I had 
to move to UAE with my wife and my 
five-year-old daughter due to the Iraqi 
invasion of Kuwait, which hampered the 
steady progress of Skyline Institute in 
Kuwait. I wanted to continue working 
in the field of education and sensed an 
opportunity here as there was paucity 
of trained and qualified manpower in 
the travel and tourism industry in the 
UAE. I have associated with the Sharjah 
Government to start my own education 
and training institute in 1990. I believed 
that this was the turning point of my life 
as I’ve taken a big risk by starting my
 own venture.

What would be your advice to budding 
entrepreneurs?  
It’s important for the future entrepreneurs 
to remember that the big decisions in 
their lives are not just about money, but 
taking the right decisions at the right time 
so as to add value to the organization 
and society as a whole. The coming 
times are going to be very challenging, so 
entrepreneurs need to be fully focussed.    
                                                                               >>





When we educate people with the 
right knowledge and information, 

they become the driving force 
of our country’s economic 

development, which means, high 
standards of education increases 
the chance to improve the social, 
economic and political welfare of 

people in the UAE.   

the odds. The positive feedbacks we 
receive from our stakeholders inspire 
us to do better and advance our current 
position in the market. That has been 
one of our greatest motivations, which 
makes the journey a lot more bearable 
and enjoyable.

The UAE is gradually emerging as 
a knowledge hub in this part of the 
world. What is your outlook for the 
sector? How significant is it in the 
UAE?
Education is one of the major sectors 
in the UAE and putting our full efforts 
to contribute to this interest will help 

the country acquire 
greater heights and 
improve the overall 
quality of education. 
When we educate 
people with the 
right knowledge 
and information, 
they become the 
driving force of the 
country’s economic 
development, which 

means, high standards of education 
increases the chance to improve the 
social, economic and political welfare of 
people in the UAE.

What needs to be done to sustain this 
interest?
One of the founders’ dreams for this 
country is to make it a centre for 
education. With that in mind, Skyline’s  
goal is to promote quality education and 
achieve academic excellence in the areas 
of its expertise. We believe in imparting 
knowledge that does not stop inside the 
classrooms; but giving them the right 
exposure where they can learn, grow, 
and enhance their skills. Our mission 
is to create leaders who will make an 
impact on society. n





What was the jewellery market like? 
When I arrived, I saw very few 
organized jewellery stores in contrast 
to the high number of buyers, most 
of whom were South Indians. This 
confirmed my belief that UAE was a 
land of opportunity. My vision was 
to create a professional jewellery 
chain to offer jewellery lovers the best 
destination in terms of choice, value, 
service, designs and convenience.

Take us back to Joyalukkas’ initial 
days. How did it all begin? 
I learned the essentials of jewellery 
retail from my father and began my 
career as a salesman in his shop in 
Thrissur, India. I found the business 
fascinating and interacting with 
customers first-hand gave me a 
feel for matching products to their 
requirements. Then I heard about the 
growing market in the UAE and decided 
it was time to take what I have learned 
and apply it to a business I can call  
my own. 

What would you say was the turning 
point for brand Joyalukkas?  
Our first promotion where we gave 
away a Rolls Royce was a major 
milestone, and one of the reasons we 
continue to have massive promotions 
year after year. But my biggest 
takeaway from that period was that the 



business and me need to keep evolving. 
I can never say, “I will never do that” 
or “We will never offer that”. I need to 
keep listening to what the customer 
wants and continue innovating 
products and services that will have 
them coming back to Joyalukkas. 

What was the most important factor 
that contributed to your growth?
From the beginning, I always wanted 
my showrooms to offer the best 
shopping experience to customers. 
The jewellery must be of the highest 
quality, the ambience had to be 
pleasing and conducive to shopping, 
the staff had to be knowledgeable 
and friendly. It is all centerd on the 
customer. I train my staff well so that 
they offer commendable service to the 
customers and ensure their repeat visit 
and business. 
Behind all that is a smoothly run 
organization, with all areas of 
operations seamlessly working 





Group’s business interests include 
Fashion & Silks, Money Exchange, 
Luxury Aviation, Malls, Realty. What 
governed your decisions to diversify? 
We started this journey with the goal 
of enhancing our customers’ lifestyles 
and that continues to be at the heart 
of our diversification decisions. From 
jewellery retail, we saw a demand for a 
“one-stop shop” for wedding garments 
and specialty items, so we set up Jolly 
Silks as a fashion division, which soon 
evolved into a complete celebrations 
shopping destination, the Mall of 
Joy. Joyalukkas Exchange happened 
organically in the same way, as did 
our other divisions. From a business 
standpoint, it is important to spot the 
opportunity and act on it, but more 
importantly, for us it is about providing 
reliable services and quality products 
that customers actually need. 

What are the three principles your 
company is founded upon?
Customer First, Innovation and Quality; 
one of the most important of these 
is innovation. It is what drives most 
of our accomplishments. From the 
designs of our products to new services 
and business streams, the spirit of 
innovation guides us to always be the 
first and the best in everything we do. 

India has introduced the GST 
recently. What kind of an impact 
is it likely to have on the jewellery 
business in India? 
I commend the leaders of the India for 
their foresight in enforcing a unified 
GST system across the country. 
I believe this is the first step towards 
achieving a truly national economy 
that fosters growth for SMEs and big 
businesses alike. As with any new 



ON THE SIDE 
What is that one piece of 
childhood advice you hold dear to 
your heart even today? 
The key to success is determination, 
confidence and perseverance, and 
this I believe is the foundation stone 
of my growth and success. 
Who has been your 
greatest inspiration in your 
entrepreneurial journey? 
My parents… My father taught me 
every little nuance of the business 
and my mother taught me to remain 
humble and modest.
When off from work, what are you 
usually seen doing? 
Many things, I like to be busy 
constantly. If I am in India, you will 
most probably see me tending to 
my organic farm. My other leisure 
activities include catching up with 
friends and family, watching movies, 
walking,etc.
You seem to be interested in the 
movies, what is the last film you 
watched…Take off (Malayalam 
movie).
The last holiday you took: 
I recently went to Canada and 
Rome, a memorable trip. 
Your de-stress mantra: 
Laugh and smile a lot. 

policy, there will be an adjustment 
period, both for retailers and 
customers. But in the end, I believe 
everyone will see just how much more 
convenient it is to have a standardized 
tax for goods and services wherever 
you go. 

Going forward, what is on the anvil 
for Joyalukkas? 
We are very excited about the next 
two years at Joyalukkas. Our network 
currently extends to 130 showrooms 
in 11 countries, and we are on schedule 
to add 3 more territories to that before 
2018 ends. We’re also working on 
new brands, such as a teen range as 

well as a contemporary line inspired 
by flowers and nature. Our wedding 
planning division has proven quite 
popular and we’re planning to add the 
service to more showrooms around the 
world. And of course, huge promotions 
for Diwali and the festive season are 
already in the works for later this year, 
so customers can keep expecting big 
things from Joyalukkas in the 
near future. n







from a commercial point of view. Dubai 
provides all assistance to business 
people and hence it was my choice.
 
The Al Adil Group has seen a meteoric 
rise under your leadership & expanded 
exponentially. Could you talk us in 
detail about your future expansion 
plans and global ambitions?
Al Adil’s mid-to long-term plans include 
expansion in other GCC countries. The 
company’s major focus is on establishing 
a marked presence in the UAE by 
catering to the demands of predominant 
Indian expatriate community in the UAE 
while expanding its operations to other 
Middle East countries in the coming 
years. The company has also diversified 
into import and export under the special 
class establishment with imports and 
exports in US, Canada, Tanzania, Kenya, 
Switzerland, Italy, Eritrea, Kuwait, 
Muscat and UAE. Al Adil also proposes to 
boost its growth by launching Masala 



King Export Trading Pvt. Ltd in UAE 
which would manufacture a whole 
range of Indian food and grocery items.

In earlier interviews, you have 
credited a lot of your success to 
your wife. What sort of a role has 
she played behind the success of the 
Group?
My wife, Mrs. Vandana Datar, is my 
inspiration. She has always been 
able to provide me with a different 
perspective when it comes to my 
business activities. I always trust her 
instincts, judgement and the ability 
to understand the changing market 
dynamics. In fact,her role is much 
larger than what I can state and I am 
thankful that she is there as a pillar of 
strength for me.

Your group’s growth and 
performance makes it virtually 
unbeatable. How do you keep 
challenging yourselves to exceed 

expectations constantly? 
I have total dedication and 100 per 
cent commitment towards whatever 
I do and that includes my business 
activities too. I always believe that 
dreams are the catalysts that lead to 
success. I believe that it is essential to 
dream big and this will help to take the 
organization on a higher growth curve 
without compromising on the core 
values that I believe in. Only when you 
dream big with your eyes open, you 
will be able to achieve results. 

To many entrepreneurs, you are a 
role model. What would be your 
advice to budding entrepreneurs?
My advice to the future entrepreneurs 
is to have a dream and to work hard to 
pursue it.

What’s your assessment about the 
current investment climate in India?
India is currently on a growth phase 
and is doing much better than many 





other countries in the world. Our 
honourable Prime Minister Modiji, 
has a well defined plan in mind and 
improvements across diverse sectors 
are visible. The economic policies are 
in the right direction and I strongly 
believe that any investment at this 
moment will yield the desired results. 

India has introduced the GST. Your 
take on that...
This again is a great initiative and  
I am confident that this will help to 
strengthen the economy as well as be a 
boon to the trade and the consumers. 

You are also an active philanthropist 
extending your support to the 
Indian community through various 
CSR activities. What’s been the 
motivation and philosophy behind 
those initiatives?
I strongly believe that we have a 
responsibility to give back to the 

society. No organisation can survive if it 
fails to address the needs of those who 
have numerous problems. I have made 
CSR an integral part of my organization 
and we have various activities designed 
to meet the diverse needs. The joy that 
comes when our CSR activities get the 
desired results are much higher than 
many of our business achievements. n

ON THE SIDE 
You owe your success to… My 
father.
What does the ‘Masala King’ like 
indulging in… Reading, travelling, 
listening to good music.
One childhood advice you hold 
close to your heart... Follow your 
dream.
One work philosophy that has 
governed all your decisions… 
Dedication and commitment 
without compromising on values.
Your de-stress mantra… Listening 
to good music. 



 
Chairman of ITL Cosmos Group
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